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Continued…

Use step and repeat
patterns to create eye
catching layouts with
extra meanings

Take advantage of our 

built-in human impulse to

decode the environment by

creating pages built around

simple patterns. In addition

to giving your layout an

ordered, grid-like structure,

you can give your readers a

visual puzzle to solve — a

great way to engage deeper

attention and communicate

on multiple levels. 

Continued…

decoding our environment
step by step
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PPLCG offers an extra 
8-hour shift per week!
Most commercial printers typically
crank out four jobs per shift on a
6-unit press over three 8-hour
shifts per day (five-day work
week).

A typical press with semi-automatic
plate-changers will require at least
a minute and one-half per unit to
change the plates. Do the math—
that’s 108 minutes per day or nine
hours each week changing plates.

With our new Mitsubishi press
equipped with the SimulChanger
plate-changing system, our crews
spend only one
hour per week
(12 minutes
per day)
changing
plates. The
SimulChanger
System changes
out all 6 plates simultaneously in
about one minute.

Nine hours versus one hour?
Hmmm. An extra eight hours of
production each week has greatly
increased our capacity to produce
your work!

S A V V Y  M A R K E T E R :  P R O O F R E A D I N G

The proof is your last chance
to make sure your job will
print as you expect before
going to press. It pays to be
methodical and thorough.
Your approval of a proof indicates your
acceptance of the job as it is, and that
you accept responsibility for any errors
that you may find later. For this reason,
you will want to review your proofs very
carefully. Don’t hesitate to question any
detail that does not seem correct – it is
best to be absolutely sure before giving
the go ahead. 

This checklist will help you focus on
each aspect of your job and in turn,
reduce the possibility of any small detail
going unchecked.

1 Copy and content, 
images and color

■ Proofread carefully for grammatical
and spelling errors, particularly those
that a spell checker would miss.
■ Compare the final proof against your
last set of proofs to be sure that previ-
ous changes were made correctly.
■ Check for missing type which may
have overflowed its bounding frame.
■ Are company names, phone num-
bers, addresses, email addresses and
URLs correct?
■ Are page numbers on the contents
page correct to the story pages? 
■ Are page numbers for story jumps
indicated correctly?
■ Is type on the spine positioned cor-
rectly?
■ Are all of the fonts correct?
■ Are all images positioned, sized,
cropped and oriented correctly?
■ Are captions next to the correct
images?
■ Has all the background been
removed from silhouetted images?

■ Are the edges of silhouettes smooth,
and shadows correct?
■ Have any “for position only” images
been replaced correctly?
■ Is all text set in the correct color?
■ Does any paper show where two col-
ors should touch? For example, where
an image or colored type appears
against a background color. 
■ Are all color builds in the correct
color and position?
■ Do all elements that are intended to
bleed from the edge of the sheet bleed
correctly?
■ Do all elements that are intended to
reverse from the background color
appear correctly?
■ Circle any marks and specks that
appear where they should not.

2 Size, format and layout
■ Are the flat and folded sizes

correct? Folds positioned correctly?
■ Are all the pages in the correct order,
and numbered correctly?
■ Do pages back each other up correct-
ly, and page numbers appear in the cor-
rect position from page to page?
■ Do all the cross-overs line up?
■ Check that crop marks, trim guides
and registration marks are correct.

3 Binding and finishing
■ Is the spine the correct thick-

ness for the specified binding?
■ Is the gutter wide enough to accom-
modate the space lost in binding?
■ Are any separate items that will be
bound into the publication included?
■ Are holes drilled or marked and in
the correct size and position?
■ Are all elements that require special
finishing indicated, such as perfora-
tions, embossing, die cuts and so on?
■ Is the location of any spot coating
indicated correctly?

A proofreading checklist to help
you avoid expensive errors 
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Continued from front page

Pearl Pressman Liberty

Communications Group

will be moving in 2009!

Our new facility is located at

7625 Suffolk Avenue

in the

Eastwick Section

of Philadelphia.

Repetition within a pattern can suggest
events happening over time, seasonal
cycles, or a step by step transformation.

The checkerboard pattern used here is
very simple to create. Build tiles by
drawing squares with the marquee
tool, and pasting an image into each
with Edit > Paste Into. Position and
scale the placed image, then lock the
image and mask together so the tile
can be moved as a whole. Option/Alt-
drag the tiles to make multiple copies
and align them on your grid.

This sequence is particularly eye catch-
ing because the images used for the
tiles each have strongly dominant col-
ors that create a pleasing mixture of
harmony and contrast. The sequence
of images tells a story of transforma-
tion, but by assigning images with sim-
ilar color values to specific positions
within the grid the overall pattern is
maintained.  
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INSIDE: TIPS, TECHNIQUES AND FRIENDLY ADVICE 
TO HELP YOU GET GREAT RESULTS WITH PRINTING.

When you do business with 

Pearl Pressman Liberty

Communications Group (PPLCG)

you can be assured that your

printer is committed to

environmental responsibility.

We want you to feel confident

about choosing PPLCG, a clean

energy consumer and FSC C-o-C

certified company.

Thinking Green!Thinking Green!
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